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Tourism and the Church of England 
Reflections on the current situation with particular reference to rural economies and the 

Diocese of Norwich. 

 

 

 

Tourism is an important element in rural economies in which the secular world and the 

Church find themselves partners. Differing objectives and mutual misunderstanding can 

frustrate attempts to co-operate. The concerns of the tourism industry are primarily economic 

- to improve turnover, profit and employment. The concerns of Church are primarily spiritual 

-  to draw people into the light and obedience of Christ. 

  

 

1) Common Ground  

 

I can find no burning desire to discover common ground between the Church and tourism but 

am more than certain it exists.  The National Ecosystem Assessment Technical Report 2011 

(NEA) is an important resource for rural decision making and provides a firm foundation for 

co-operation.  Most especially it is “Chapter 16 : Cultural Services”, referring to tourism and 

spirituality,  that is of interest. The current Chair of the Broads Authority was among the 

authors of Chapter 16.  It is, therefore, likely to inform future decision making within the 

Broads National Park.  

 

1.1)  Cultural Goods 

 

Using categories applied in the Millenium Ecosystems Assessment , the NEA gives due place 

to the spiritual value of ecosystems and for the heritage buildings found within them.  “What 

value”, ask the hypothetical bean counters, “are coasts and rivers, woods and marshes, hills 

and valleys? Why protect them? Why not build over them? What good are they to us?” The 

answer is cultural goods, specifically,   

 leisure, recreation  and tourism ,  

 health  

 heritage   

 education and ecological knowledge  

 religious and spiritual (16.3.1.3) 

 

Obviously, some forms of tourism can destroy or severely damage ecosystems which, in turn, 

can affect the desirability of a tourism destination. For this reason alone tourism should 

support conservation. For its part, the Church will have a positive view of the natural world 

as part of God’s creation and will also support conservation. For differing reasons. and with 

different priorities, both have concerns for health, heritage, education and spirituality.  

There is much common ground. 

 

For the purposes of this paper I intend to focus on religious and spiritual and heritage goods. 

 

 

 

 

 

http://uknea.unep-wcmc.org/LinkClick.aspx?fileticket=QLgsfedO70I%3d&tabid=82
http://www.millenniumassessment.org/en/index.html
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2) Religious and Spiritual Goods 

 

Section 16.3.6.2 of the NEA begins with the observation, “The importance of ecosystems in 

religious terms has almost certainly increased in the post-war period.” and gives an historical 

account.  Against a backdrop of declining church attendance, there has been an increase in 

the number of people attending retreats and going on pilgrimage. Among a growing number 

of non-churchgoers, there is a prevalence of a nature-centred spirituality, as observed by Hay 

and Hunt (Hay and Hunt 2002 Hay, D. & Hunt, K. 2000 Understanding the Spirituality of 

People who don’t go to Church, Final report. Adult Spirituality Project, Nottingham 

University, Nottingham, UK). 

 

Section 16.3.6.3 looks at the importance of place, beginning with an observation about the 

popularity of coastal pilgrimage sites, mentioning Lindisfarne, Iona and Bardsey islands.  

East Anglians will add their own favourites: - Burgh Castle, St. Benet’s, Bradwell-on-Sea, St. 

Boltolph’s Iken,  Guthlac’s Crowland and the Isles of Ely and Thorney and Broomholm.  

Inspired by walks of the Cornish Coastal Path, I find myself listing:- Perran-porth, St. Just, 

St.Levan, St.Winwalloe’s Church of the Storms at Gunwalloe, and St. Michael’s Mount.  

 

The reader will have already noted the common ground between leisure, recreation  and 

tourism goods and religious and spiritual goods. 

 

NEA anchors its reflection on sacred  places in the work of Mark Wynn (Wynn, M. 2009,  

Faith and Place: An Essay in Embodied Religious Epistemology. Oxford University Press, 

Oxford) which they précis in a dense but memorable passage:  

“Wynn seeks to explain how “our encounter with particular places, each 

characterised by its own phenomenology and distinctive possibilities for bodily 

appropriation, may prove to be religiously significant” (p44). He outlines three ways 

in which this might be the case: firstly, particular places may come to hold a religious 

significance because they carry some microcosmic significance, epitomising in some 

way the nature of things more generally; secondly, God is taken to be presupposed in 

some particular material context which may be a place or landscape or habitat; and 

thirdly, specific places represent the meaning of past religious events that occurred 

there. In all three contexts, the religious experiences can have positive implications 

for faith, relationships and action. In the first and second of these possibilities, 

outdoor and open places may be more important than the traditional built or enclosed 

sites of religious devotion….” 

 

For the purpose of clarity, I will separate out and repeat Wynn’s three categories of  “place… 

which may prove to be religiously significant 

i)  Those that “carry some microcosmic significance, epitomising in some way the 

nature of things more generally.” 

ii) Those where “God is taken to be presupposed in some particular material context 

which may be a place or landscape or habitat.” 

iii) Those that “represent the meaning of past religious events that occurred there.” 

 

Wynn’s treatment of the subject transcends traditional theological objections to, and 

arguments about,  the particularity of sacred places.  He accepts arguments for the (equal) 

omnipresence of God and, drawing from his own experience, shows how a person’s 

sensitivity to the religious or spiritual dimension, can be stimulated by particular places. If 

one was to think in terms of the widely used Celtic idea of “thin places”, then the thinness, 
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by Wynn’s account, is caused by man drawing nearer to God rather than God drawing nearer 

to man! Certain places (we may add times as well!) can have the effect of making people 

more (or less) sensitive.  

  

(Wynn’s is a book that deserves to be widely read but at £78 for the print edition, the book is 

beyond the pocket of many!  Thankfully the Kindle version is much cheaper! ) 

 

 

 

3)  Heritage Goods 

 

The section on Heritage Goods ( 16.3.4)  teases out the complex interaction between 

landscape, heritage buildings, the values placed upon these by society etc. all resulting in 

heritage landscapes which serve to give identity.  The Romantic movement, from 

Wordsworth’s appreciation of the Lake District down to our present day, is identified as the 

major driver of public opinion in this respect. The movement, NEA observes, has shaped our 

attitudes towards various cultural landscapes and their associated ecosystems.  In addition it 

has been the inspiration for a number of national organizations that serve to both protect and  

promote these landscapes. These include the National Trust, National Parks and wildlife 

conservation societies.  

 

Highland landscapes are important for Scots, even though the majority live in urban lowland 

centres.  By contrast, although the bulk of the population live in metropolitan, urban and sub-

urban communities, “ English identities, have  coalesced around the notion of ‘deep’ 

England, with agricultural lowland landscapes as symbols of continuity, social stability and a 

productive nature.” (16.3.4.2)  The importance of seascapes, in spite of a small number of 

sailors within the general population, is also noted and the paintings of William Turner cited.  

Mention of Turner may bring to mind his paintings of deep England with ruined abbeys and 

churches in the landscape.  Similar subjects appear in the work of our own East Anglian 

painters – John Constable and the Norwich School.  

 

Here again is common ground. The Church of England has the stewardship of thousands of 

heritage church buildings in culturally significant landscapes.  There is even more common 

ground in Norfolk.  Wind pumps are an important part of the Broads  deep England 

landscape and many are in desperate need of repair.  The Broads Authority’s   Water, Mills 

and Landscape Project  has an aim of rescuing these important heritage buildings. 

 

4) The Church and Heritage 

 

The reader will be able to amass an impressive list of Bible quotations that urge hospitality. 

Welcoming visitors into our heritage church buildings follows as a matter of course. 

Increased visitor numbers can translate into increased donations and increased sales of goods. 

But if these reasons prove unconvincing, grants towards repairs mostly come with a 

stipulation that the building must be open to the public! Given that visitors are to be 

welcomed, how is heritage best presented?  

 

In practice there are wide variations. At worst, where the church is open,  one might find a 

wordy, dry as dust, architecturally heavy, badly Gestetnered , dog-eared, guide leaflet among 

previous Sundays’ service sheets cluttering up the back of the church. In such places, dead 

flowers and mouldering cassocks provide evidence of the lingering death of religion!  At the 

http://www.broads-authority.gov.uk/__data/assets/pdf_file/0005/579371/HLF-Newsletter-4.pdf
http://www.broads-authority.gov.uk/__data/assets/pdf_file/0005/579371/HLF-Newsletter-4.pdf
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opposite end of the continuum, and best of all, are the churches where visitors know 

themselves to have been welcomed into a House of Prayer and to have had an encounter with 

a living faith, whose roots are in the Christian heritage represented by the buildings and 

artefacts on display.  

 

Any one of thousands of medieval country churches correspond to Wynn’s third category of 

sacred place. They are places that“ represent (re-present?) the meaning of past religious 

events that occurred there” even if they do so in a low key way!  Further, where the church 

occupies (as many do)  a liminal place, perhaps on the coast, or a high place; and/or because 

the church is situated in a significant deep England landscape, the same church may fit two, 

or even three of Wynn’s categories! 

 

As an example, one may take Little Gidding with its historical connections to Nicholas Ferrar 

and King Charles I, situated in a deep England landscape and holding, at least for some, a 

microcosmic significance.  In such a place we may recognise and share T.S. Eliot’s (T.S. 

Eliot The Four Quartets. Harcourt 1943)  pilgrim intention “to kneel where prayer has been 

valid”. 

 

A Norfolk example, is St. Peter’s, Belaugh. Some guess a pre-Christian religious use of the 

site from the place name: Bel – shining, as in Bal –tic Sea and leigh meaning a clearing in a 

wood. Did our pagan ancestors light beacons here, in a clearing in the wood, in a high place 

above the River Bure,  maybe at mid-winter or mid-summer?  Perhaps it is significant that the 

dedication is to St. Peter, whose saint’s day coincides, with the Summer Solstice? Pope 

Gregory’s instructions to Milletus ( Epistola ad Millitum 609AD) show that the conversion of 

pagan sites and festivals was a missionary strategy in those days and one can imagine a St. 

Fursey or St. Felix bringing the faith by boat up the River Bure. In any case, when I climb the 

pilgrim path from the staithe to the flower rich conservation churchyard, Psalm 24 comes to 

mind, “Who can climb the hill of the Lord...”.  Once in church I find it impossible not “to 

kneel where prayer has been valid.” In prayer, I find a fellowship with the faithful who 

caused the rood screen to be erected in the 15th century and with the equally faithful “godly, 

trooper from Hautbois…. ” who scratched out the saints’ faces in the Commonwealth Period.  

  

In my experience Belaugh ticks all of Wynn’s boxes:  

i) Microcosmic Significance 

 Climbing God’s holy hill brings to mind -  Moses and the Lawgiving in Sinai, Elijah 

on Mt. Carmel, Jerusalem (which was understood as the still centre of a turning 

world), as well as the mounts of  the Transfiguration and  Ascension. At the top of the 

path, when I look down and see the boatyard below, or hear the sound of an electric 

router drifting up from the riverside, my mind is taken to the waterside town of 

Capernaum and boat builders beside the Sea of Galilee. 

ii) Finding God in a place or habitat 

As I climb through the woods, I hear birds (consider the birds..) and  I have an 

awareness of the presence of God in creation, once in the churchyard I experience 

myself in the role of Adam naming the animals (Genesis. 2.20) as I name the meadow 

flowers that flourish there (…consider the flowers). 

iii) Represent(ing) the Meaning of Past Religious Events 

The image of St. Peter on the screen reminds me of the importance of Rome for the 

missionaries who first brought the faith to East Anglia and for generations of Belaugh 

people right up until the Reformation. The scratched out face of St. Peter on the rood 

http://churchestogetheronthebroads.org.uk/pilgrim-places/small-pilgrim-places/st-peters-church-belaugh/
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screen reminds me of the religious turmoil of the Reformation and the Protestant 

element of my Anglican heritage. 

 

Further, the bright and beautifully worked, hassocks representing Broadland scenes 

are evidence of a lively faith with an instinctive understanding of Wynn's first two 

categories! 

 

 

 

5) Pilgrim or Tourist : A False Dichotomy 

 

Having waxed lyrical, I hear sceptics objecting “That might work for biblically literate  

pilgrims but I can’t see it working with tourists!”  Tourist here echoes Zygmunt Bauman, the 

prophet of Post Modernity ( “From Pilgrim to Tourist: a Short History of Identity” published 

in “Questions of Culture and Identity” Edited by Stuart Hall and Guy du Gay. London. Sage 

1996 -  a copy of which may be found at https://www.nyu.edu/classes/bkg/tourist/Baumann-

pilgrim-tourist.pdf).  Bauman characterises, perhaps caricatures is the more accurate word, 

post modern man as tourist, as opposed to pilgrim. By which he means someone who 

consumes but hardly interacts with the place and culture he is visiting.   

Bauman’s use of the word tourist is almost certainly based on observation. The reader will 

recognise the types and the forms of tourism that effectively insulate the visitor from the 

place visited!  However, it would be wrong to label all 21st century travellers as tourists in 

this pejorative sense. Among them are many who are tired of the restless, 24/7, shallow, 

screen driven world of their post modern, urban, lifestyles who are looking for refuge, 

breathing space and a connection with something deeper. 

 

Alongside the increasing number of people attending retreats and going on pilgrimage, I have 

a picture of a great army of people engaged in outdoor pursuits: bird watchers, gardeners, 

plein air painters and fishermen; all manner of travellers – runners, walkers with dogs, hill 

walkers and mountaineers,  some with packs on their backs as they tackle long distance paths, 

some on horseback and some on bikes; then come those who play with the elements, some 

riding waves on surf boards and canoes, some drifting down lazy rivers, others riding the 

wind in sailboats and on sailboards, in gliders, hang-gliders and para-gliders, or ascending in 

hot air balloons; and some of the earthbound hanging like monkeys from a sheer rock face!   

 

The words of Jesus echo - “come ye apart and rest awhile.”(Mark.6.31) as do Ted Ellis’ 

description of the Broads “A breathing space for the cure of souls.”   

 

Where ever you are in Norfolk - on country footpaths, beside the sea, or Broadlands rivers, in 

villages and market towns, there are churches (somewhere out of the weather!)  that invite 

visitors to “come apart and rest awhile”, warm places with open doors providing “breathing 

space for souls”!  

 

There is much common ground. 

 

6) Economics, Tourists and Pilgrims  

 

In Norfolk the visitor economy brings in £2.7 bn to the county each year. The motivation of 

visitors, what brings them to a place, is neither here nor there to the tourism industry. The 

café owner in Walsingham doesn’t care if customers have come as pilgrims, culture vultures 

https://www.nyu.edu/classes/bkg/tourist/Baumann-pilgrim-tourist.pdf
https://www.nyu.edu/classes/bkg/tourist/Baumann-pilgrim-tourist.pdf
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or trippers. But be they pilgrim, culture vultures or  trippers, Norfolk tourism want them a) to 

stay a extra day, or a week, b) return again (and again!) and c) to tell their friends good things 

about their stay.  

There is no earthly reason why a visitor to Walsingham would not extend their pilgrimage 

with a tour of heritage churches, or with a week on the beach in North Norfolk. Similarly, the 

birdwatcher may take a day off to visit the shrine, or take an hour off from bird watching, in 

that slow time in the afternoon when the birds are sleeping, to visit a local church. 

 

Walsingham , along with other Norfolk pilgrimage sites , on one hand;  and Norwich 

Cathedral and the county’s 600+ heritage churches on the other, are in tourism speak, “A big 

offer!” 

 

There is much common ground! 

 

 

 

7 )  Who does What? 

  

A confusing number of individual enthusiasts, single interest groups and places are involved 

in raising the profile of tourist/pilgrim paths and heritage buildings. Here are some, the 

official and semi-official tourism and Church bodies are listed on pages 8, 9 and 10. 

 

7. 1) Heritage Church Champions 

 

Individuals  

 Simon Knott – Simon’s wonderful websites of Norfolk, Suffolk, Essex and 

Cambridgeshire churches are the amazing the fruits of an amateur’s great love. 

 Cameron Self - A poet who runs www.literarynorfolk.co.uk 

 John Vigar -  www.johnevigar.com 

Paul Hodge – Facebook group organiser and networker extraordinary 

Paul Hurst – The photographer 

 

Organisations 

 Round Tower Church Society 

 Norfolk Churches Trust 

Churches Conservation Trust 

Hungate Medieval Art 

Medieval Churches of Norwich 

 

Fora    
Historic Churches of Norfolk Facebook Group 

East Anglian Rood Screens Facebook Group 

Round Towered Churches Facebook Group 

Norfolk Churches Flickr Group  

  

Significant Individual Places 

 St. Julian’s Church, Norwich 

Norwich Cathedral 

Ranworth 

 Walsingham 

http://www.norfolkchurches.co.uk/
http://www.literarynorfolk.co.uk/
http://www.johnevigar.com/
http://www.dochurst.co.uk/
http://www.roundtowers.org.uk/
http://www.norfolkchurchestrust.org.uk/
http://www.visitchurches.org.uk/Ourchurches/Completelistofchurches/
http://www.hungate.org.uk/visiting-us/
http://norwichmedievalchurches.org/
https://www.facebook.com/groups/10150138029170595/
https://www.facebook.com/groups/989194997774379/
https://www.facebook.com/groups/303916813042123/
https://www.flickr.com/groups/norfolkchurches
https://www.flickr.com/groups/norfolkchurches
http://juliancentre.org/
http://www.cathedral.org.uk/historyheritage/
http://www.broadsideparishes.org.uk/churches/ranworth.htm
http://www.walsinghamanglican.org.uk/welcome/index.htm
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 Wymondham – the new visitors centre 

 

I have to stop somewhere but I regret not listing the hundreds of heritage churches 

that go out of their way to make visitors welcome -  places with welcome notices 

outside and tea making facilities inside, places with drinking water for visiting dogs, 

places with designated prayers areas, or resources to help seekers take another step on 

their journey of faith etc.. 

 

 

7.2)  Tourism Organisations and the Church 

 

Tourism in the UK has had a shake up.  Government funded tourism boards have 

been replaced by Destination Marketing Organisations – DMOs as they are 

commonly known. DMOs are funded directly by the tourism industry, individual 

businesses joining a DMO and paying an annual subscription. Tourism boards were 

often a part, or at least an arm, of local and national governments and many had a 

bureaucratic feel about them.  Their attitude to heritage church buildings appeared to 

be a combination of embarrassment and a secular feeling that wished the problem of 

the Church to go away!  In consequence, the profile of heritage churches has been low 

in tourism brochures etc...  The pace of change from one system to another has been 

patchy. Some DMOs continue under local government control while others are now 

led by specialized tourism marketing companies.  

 

The attitude to and profile of heritage churches is improving but there remains much 

that could be done from both sides.  The majority of heritage church buildings are in 

the country. The majority of the English population live in urban and suburban 

communities established since the 19th century. As a result people are separated from 

their heritage. Tourism can help to bridge that gap in ways that are mutually 

beneficial. In the same way, the Christian heritage of many citizens of the United 

States and the Commonwealth can be found in the deep England landscape of East 

Anglia. The Church in the countryside is steward of a rich heritage and these urban 

and foreign populations are vast, mainly untapped, markets.  

 

The Church of England, nationally and dioceses should give serious thought to 

joining their relevant DMOs. For Norwich that would be Visit Norfolk. Norwich 

Cathedral already belongs to Visit Norwich.  

 

7.3) Tourism Structures 

 

There is a hierarchy of DMOs each with their own website and publications. Visit 

Britain has its own TV channel in the USA which features videos from all UK 

DMOs. The structure is as follows: 

Visit Britain 

Visit England 

Visit East Anglia 

Visit Norfolk 

Visit Norfolk works with the following DMOs 

Visit Great Yarmouth 

Enjoy the Broads 

Visit Norwich 

http://www.wymondhamabbey.org.uk/development-project/the-abbey-experience-in-pictures
https://www.visitbritain.org/
http://www.visitengland.com/
http://www.visiteastofengland.com/
http://www.visitnorfolk.co.uk/
http://www.visitnorfolk.co.uk/
http://www.great-yarmouth.co.uk/
http://www.enjoythebroads.com/
http://www.visitnorwich.co.uk/
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Visit North Norfolk 

Visit West Norfolk 

Where to go in North Norfolk 

Norfolk Tourist Attractions Association 

Around Swaffham 

 

Alongside the official DMOs are a range of non-official websites such as 

www.tournorfolk.co.uk and  www.enjoynorwich.com which derive income from 

advertising and clicks through to other sites. 

 

7.3.1)  Review of Websites 

The profile of Cathedrals and Churches is not good in Visit Britain. Type “church” 

into the search facility and one gets nothing!  

Visit England is poor on both churches and East Anglia.  

The best national tourism web resource for highlighting churches and cathedrals is 

www.britainexpress.com . The site includes a helpful Illustrated Dictionary of Church 

History  and Architecture 

 

 

Neither Visit East Anglia nor Enjoy the Broads show churches well. The database that 

drives them has no specific category for heritage churches and will not necessarily 

give a location. As a consequence, several geographically ambiguous St. Marys are 

listed. 

 

The profile of heritage church buildings on the Visit Norfolk website is improving 

rapidly from a low base. Much of the increase has results from lobbying on behalf of 

the Church. The brand manager (Pete Waters) met with Norwich Diocese’s The Open 

Churches and Tourism Mission Action Group (TOMAT) in 2014, is enthusiastic 

about Norfolk’s ecclesiastical heritage, is willing to give advice and is grateful for 

good quality pictures and copy. He is also keen to add any video the Diocese might 

commission on Norfolk’s heritage churches to be screened on the US TV channel. 

Visit Norwich  are similarly keen to feature churches in and around Norwich and seem 

happy to receive help with good quality pictures and copy ( e.g. see 

cityofstories.co.uk/blog/take-me-to-church) . 

 

Although Enjoy the Broads fails to show heritage churches well, and those who 

manage it have not felt it possible to tackle the problem with databases, there is hope 

of an improvement. The Broads Authority have a HLF bid in for a major landscape 

project – Water, Mills and Landscape . Those who have responsibility for the project 

recognise the importance of our heritage churches (including Norwich Cathedral) and 

have indicated their enthusiasm for the Church’s involvement. The Broads Authority 

should learn the outcome of their bid by the end of October 2015. Should they be 

successful, they will then have 18 months to finalise the project.  

 

Beyond the network of DMOs and the Broads Authority, Norfolk County Council’s 

Norfolk Trails - brings together over 1,200 miles of walks, cycle and bridle routes 

throughout the county - is also of importance. 

 

 

 

http://www.visitnorthnorfolk.com/
http://www.visitwestnorfolk.com/
http://www.visitwestnorfolk.com/
http://www.northnorfolkattractions.co.uk/
http://www.norfolktouristattractions.co.uk/en-gb/
http://aroundswaffham.co.uk/
http://www.tournorfolk.co.uk/
http://www.enjoynorwich.com/
http://www.britainexpress.com/church-history.htm
http://www.britainexpress.com/church-history.htm
http://cityofstories.co.uk/blog/take-me-to-church/
http://www.broads-authority.gov.uk/__data/assets/pdf_file/0005/579371/HLF-Newsletter-4.pdf
http://www.norfolk.gov.uk/leisure_and_culture/norfolk_trails/index.htm
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7.4 ) Various Church/Christian Bodies 

 

a) Pilgrimage Related 

 i) International 

    Green Pilgrimage – a project of Alliance of Religions and Conservation 

  Confraternity of St.James 

ii) British 

  British Pilgrimage Trust – centred  on Canterbury 

Confraternity of St.James in the British Isles 

Churches Tourism Network Wales – projects 

East Anglian Pilgrimage Network – Chair: Canon Peter Doll. EAPN is 

working on developing ways to Walsingham from Norwich by foot, bike and 

car. The routes link heritage churches along the Yare Valley. The project has 

the potential of benefiting tourism along its path. Other projects are being 

considered. The website aims to bring pilgrim resources for East Anglian 

together in one place’.  For example see     

     Norfolk Path and Places 

    

b) Place Related 

i) National 

Churches Visitors and Tourism Association styles itself, “The UK’s leading 

body for promoting best practice in welcoming visitors to places of worship.” 

A search of the site using the terms “DMO” and “Destination Marketing 

Organisation” got no hits, suggesting a limited awareness of current tourism 

practice. 

 

ChurchDays – recently launched by Churchcare (without any prior 

consultation with dioceses!) is rated highly by Church Visitors and Tourism 

Association but wildly inadequate by tourism professionals. 

 

Church Tourism Network in Wales  now renamed Sanctaidd - Endole.  

Greater Church Network  

Small Pilgrim Place Network  has the strap line “Breathing Spaces on the 

Pilgrim Journey.”  SPPN might be viewed as a franchise, each member 

following the pattern developed by the Rev’d Jim Cotter’s in reviving 

Llandecwyn’s Church in the 1990s. 

 

ii) Local 

Churches Together on the Broads – under the Chair of the Ven. Michael 

Handley. CTOB enables chaplaincy on the Broads across ecclesiastical and 

denominational boundaries. It has a record of holding conferences, most 

recently on Flooding and Welcoming Communities. It has an enthusiastic 

walking group and runs a website and Facebook Group . Among its active 

members are the Methodist Chaplain to the Broads whose Broads Spirituality 

website and Facebook Page focus on Wynn’s first two categories of sacred 

place.  Similarly, they are also ticked by the Broadland Prayer : 

O Lord, you moved on the waters of creation 

Establishing calm over chaos. 

May these waters of Broadland refresh the spirits 

Of those who sail on them. 

http://greenpilgrimage.net/
http://www.arcworld.org/
http://www.csj.org.uk/
http://awalkaroundbritain.com/knowledge/people/campaigns-and-causes/the-british-pilgrimage-revival-trust/
http://www.csj.org.uk/the-journey-continues/discover-saint-james-in-the-uk/
http://www.ctnw.co.uk/projects/
https://pilgrimpathsandplaces.wordpress.com/
https://pilgrimpathsandplaces.wordpress.com/norfolk-paths-and-places-2/
http://cvta.org.uk/
http://www.churchdays.co.uk/
http://www.ctnw.co.uk/
http://greaterchurches.org/
http://www.smallpilgrimplaces.org/
http://churchestogetheronthebroads.org.uk/
https://www.facebook.com/groups/576123989122529/
http://www.broadsspirituality.org.uk/
https://www.facebook.com/broadsspirituality?fref=t
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May this landscape call to mind your son’s ministry in Galilee. 

And may we show forth your love to those who seek 

Your peace and presence here.   Amen. 

 

Norwich Diocese : Exploring our Churches – Advised by TOMAT Norwich 

Diocese publishes a county wide Exploring Norfolk Churches booklet and 

enables an Open Churches Week. Work is in hand to develop an interactive 

map showing Open Churches and their features, developed in consultation 

with tourism professionals. It will be capable of being embedded on other sites 

and publications and can be re-framed to suit their particular needs. 

 

 

8) Dearth of Spirituality 

 

Among the websites mentioned above, even those as overtly religious  as The Confraternity 

of St.James,  there is little that relates to spirituality.  What little there is, is outbalanced and 

over shadowed by heritage and architecture!  This mirrors a similar problem with church 

guide leaflets and descriptions on web pages.  A contributory cause will be a traditional 

Protestant distrust of sacred place language. Reticence of talking openly about such matters 

in a secular society will also have had some effect. The problem is exacerbated by the 

difficulty of finding words capable of being used as a common currency when talking about 

spirituality. 

 

While the author hopes the websites he manages, or has been responsible for - Small Pilgrim 

Place Network, Churches Together on the Broads and East Anglian Pilgrimage Network  - 

are exceptions to the rule and do pay appropriate attention to spirituality, he is happy to 

admit, “Could do better!” would be a fair judgement. 

 

 

9) Conclusion 

 

John Betjeman, whose love affair with English church buildings began with St. Peter’s, 

Belaugh,  penned these lines long before anyone coined the phrase “deep England 

landscapes”. 

What would you be, you wide East Anglian sky, 

Without church towers to recognise you by? 

What centuries of faith in flint and stone 

Wait in this watery landscape, all alone 

 

Our heritage churches are a fascinating, fantastic, and as yet undeveloped, resource for 

Norfolk tourism. The Church and tourism can co-operate to improving their profile and  

increase visitor numbers. There is much common ground. But only the Church aims to draw 

its guests into the light and obedience of Christ!  The challenge, once visitors have come 

through the church door, to use Jim Cotter’s memorable phrase, is to “turn the hard glazed 

eyes of the tourist to the soft focussed eyes of the pilgrim.” 

 

 

 

Richard Woodham  (richardnwoodham@gmail.com) 

7th September 2015 

http://www.dioceseofnorwich.org/visiting/
http://www.literarynorfolk.co.uk/belaugh.htm
http://www.literarynorfolk.co.uk/belaugh.htm
richardnwoodham@gmail.com
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